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Key Observations

• People spend a material amount of time preparing presentations, indicating the important of this activity in 
communicating with their constituencies.

• However, they encounter internal organizational limitations on the resources needed to create strong presentations in 
terms of graphic design in particular.

• On-site, real-time response from the audience to a presentation appears to be the most prevalent measure of success 
than after-the-fact evaluations.

Executive Summary

Although we live in a world enabled by big data and machine learning, it’s a bit of a mystery why there has been remarkably 
little research on the act of developing, editing and delivery slide-based presentations. It’s an activity that literally millions of 
us engage in, and on a fairly regular basis. Senior executives make slide decks, as do entry-level marketing folks. Yet we can 
locate a sparse few sources of research or data on the topic.

To help begin to understand this activity, the Internet Marketing Association (IMA) conducted a survey of senior marketing 
professionals on behalf of Slidetown to gauge various aspects of creating business presentations. IMA membership 
comprises a range of marketing professionals across an array of industry segments. Slidetown helps businesses take the 
complex and make it simple, then manifest that simplicity in a powerful story told in a stunning presentation.

The target group identified is a key constituency involved in presentations, for themselves as well as for others in their 
organizations. Questions in the survey were designed to explore various practices and roadblocks involved in the creation of 
presentations as well as potential criteria for considering an outsourced presentation provider/partner.

Overall, responses were from C-level and senior management individuals at organizations with 500 and under employees. 
The survey was conducted in January, 2020.



Survey
Findings



Audience response cited
as key measure of success.

We wondered how presenters gauge the level of impact for 
a presentation. So we asked the question, “How do you 
determine the success of a presentation?”  

Based on the responses, most presenters (70.24%) selected 
“Audience response during the presentation” as the most 
popular response, followed by “Questions after the 
presentation” (64.29%).

Fewer of our respondents relied on after-event follow up, 
and only 33.33% thought that “Survey after presentation” 
was important. It seems few execute after-presentation 
surveys.

Important

Audience response during presentation 70.24%

Questions after presentation 64.29%

Personal contact after presentation 51.19%

Follow-up contact after event 51.19%

Survey after presentation 33.33%



Lack of graphic design
resources is an issue.

We were curious as to primary roadblocks for our 
respondents when developing presentations. So we asked 
the IMA group what was their biggest obstacle to creating 
compelling presentations. The group was clear that “Graphic 
design resources” was the biggest issue they had in 
developing presentations, with 61.90% of the respondents 
identifying that as important.

Although much less important, messaging and copywriting 
resources were the second most popular answer. Graphic 
design resources are also somewhat harder to find than 
copywriting.

Answer Choices Responses

Graphic design resources 61.90%

Messaging and copywriting resources 39.29%

Personel availability to meet deadlines 30.95%

Presenter stress and lack of confidence 26.19%



How much time do marketing 
professionals spend making 
presentations?

We were a little surprised at how much time some people 
spend on creating presentations. Our respondents cited five 
hours most often (53.57%) as the time spent preparing 
presentations in a given month. Most surprising, however, 
were the 27.38% of our respondents who spent 10 hours or 
more a month on that task.

It’s clear that presentations are still an important part of our 
overall communications and something we devote a 
considerable amount of time to.

Answer Choices Responses

1 hour 19.05%

5 hours 53.57%

10 hours 17.86%

15 hours 7.14%

More 2.38%



PowerPoint was the most 
commonly used presentation tool.

It appears that PowerPoint is still the undisputed champion 
of presentation software. Despite some rumbling in the 
market, the majority (79.76%) of the IMA respondents 
answered that they used PowerPoint. Google Slides was a 
distant second, while both Canva and Keynote garnered 
about 20% of the responses.

In the trenches, it feels like “Prexi” is making a lot of noise, but 
less than 10% of the respondents used it. Looks like 
PowerPoint is going to be the tool of choice in the 
foreseeable future.

Answer Choices Responses

PowerPoint 79.76%

Google Slides 28.57%

Keynote 23.81%

Canva 19.05%

Other 17.86%

Prezi 9.52%



Presentations are most
typically viewed via projector
or large-screen display.

While there are a number of ways a presentation can be 
communicated, it seems the most common among our 
survey respondents was on a “Projector or Big Screen,” with 
69.14% saying their presentation was viewed that way.  

It should also be noted that only 18.67% said that they often 
provide “hard copies,” with laptop/desktop second.

Often

Projector / Big Screen 69.14%

Laptop / Desktop 52.00%

Online 45.95%

PDF 40.26%

Hard Copy 18.67%

Other 5.71%

IMA Survey



Our respondents were from 
smaller companies and agencies.

While the survey respondents represented a range of 
company sizes, the majority (75%) were in organizations with 
less than 500 employees. This would indicate that the survey 
provides a window into the needs of presenters in the small 
business sector. Further research into the needs and 
practices of medium and large businesses may provide 
differing results of interest.

Answer Choices Responses

1 to 499 75.00%

500 to 999 4.76%

1.000 to 4.999 10.71%

5.000 and above 9.52%



Our respondents were senior-
level marketing professionals.

Since the IMA membership is made up of upper-level 
marketing professionals, we were not surprised to see a high 
level of seniority in our sample. Almost 65% were C-level or 
senior management. The IMA is a prestigious group, and we 
were pleased to work with them to get such great results.

Answer Choices Responses

C-Level 34.52%

Senior management 29.76%

Middle management 17.86%

Staff member 17.86%



About Slidetown

Slidetown helps businesses with remarkable storytelling. The firm’s goal is to take the complex and make it simple, then 
manifest that simplicity in a powerful story told through stunning presentations. Slidetown is dedicated to improving 
business communications and empowering clients with the tools to engage, influence and persuade their audiences. 
Presentations can be uploaded to Slidetown to receive fast and creative upgrading of the story to a beautiful and impactful 
presentation. www.slidetown.com

About the Internet Marketing Association

The IMA is one of the fastest growing Internet marketing groups in the world, with professional members in fields including 
sales, marketing, communications, business ownership, programming and creative development. Its mission is to provide a 
knowledge-sharing platform for business professionals where proven Internet marketing strategies are demonstrated and 
shared in an effort to increase each member’s value to their organization while creating standards for Internet marketing on 
a global basis. www.imanetwork.org

https://www.slidetown.com/
http://www.imanetwork.org/
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